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Edouard Bloch, Partner, Wilhelm Associates, Paris France

Edouard works within the Communication and Intellectual Property
practice group, advising clients and providing arbitration and litigation
services in connection with the distribution of audiovisual offers
(acquisition of rights, distribution of channels and offers, specific
regulations) and with the infringement of industrial and intellectual
property rights (patents - specifically mechanical patents - trademarks,
designs and models, copyright).

He also handles a range of cases involving the sports industry and sports
professionals (disciplinary and administrative procedures, transfer of
sports professionals, sponsoring agreements, and on-line sports
gambling market) as well as cases involving advertisement, promotion of
sales and press issues.

In addition, Edouard works with our Competition & Antitrust - Consumer
Law -Distribution Law practice group on cases involving the creation of
distribution networks (license agreements, franchise agreements,
master franchise agreements, selective distribution contracts and
supplier-distributor contracts).

Edouard, 33 years old, holds a DESS postgraduate diploma in Intellectual
Property, Industrial Contracts and New Technologies, (Grenoble 1l —2001)

and a LLM in Intellectual Property, (Pierce Law Center, UNH, 2003).



